
Laptops, BlackBerrys, cell phones, and personal coaches are power tools
for Boston's top five real estate brokers, whose combined sales totaled
nearly half a billion dollars last year. And it's looking even better for 2008!
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I. TRACY CAN/PION
Campion & Company Fine Homes Reaì Estate
"Iotal 2007 sales: $ 1 10,141,025

Hot properties: An¡thing downtown-Back Ba¡
Beacon Hill, and the South End. Everyone is
moving toward the city and away from the sub
urbs; it's the hot place to live.
The future: Real estate in Boston is one of the
best inveshlents you cal make.

2. CARN/ELA LAURELLA
Otis &Aheam
Total 2007 sales: $63,214,900

Hot properties: The Water-frontl You can't buy
anl,thing there for less than $500,000.
The future: The Waterflont is a great investrnent,
especially now that the Rose Kennedy Greenway
has opened up the area, which is going to lead the
industry þ sales] i¡ the next couple of years.

3. STEVEN COHEN
Keller Williams Realty Boston-Metro
Total 2007 sales: $49,489,010

Hot properties: I specialize in the South End,
and my clients ffnd it enormously appealing-ifs
an English model, with squares and plazas.
The future: \Me're entering a stage now where
people of great means know what they want and
ale rvilling to pay for it. I a-lso foresee signifrcant
rent ilcreases in the next five years.

4. BETH DICKERSON
Gibson Sotheby's Intemational Realty
Total 2007 sales: $46,03 0,250

Hot properties: The fringes-Fort Point Channel
and the South Boston area give good value in the
cily. And high end luxury residences are still on fi¡e.
The future: People are going to see the b:emen
dous value in the city of Boston, and atsome point
in the next few years, you're going to see
Manhattan prices.

5. MICHAEL CARUCCI
ERA Boston Real Estate Group
Total 2007 sales: $40,553,988

Hot properties: The full'service buildings:
People want amenities like a concierge and on-sile
garage parking. Look at the success of lhe
Mandarin ard the new Ritz-Ca¡lton.
The future: I believe in the three watchwords:
location, location, Ioca[on. Back Bay and Beacon
Hjl a¡e great investments

Sourte for sales figures: MLS PIN, excluding
Dnhhnc Þt nhotrioc


